discipline of 'leadership studies' has been developed and theorised within Western traditions of research, which have produced predominantly Anglo-centric linguistic interpretations of the concept (Jepson, 2010) . This dominance of a culturally and linguistically 'naturalised' Anglocentric view of leadership has heavily informed the development of leadership and management knowledge and practice. Such ethnocentricity, furthermore, has resulted in tacit assumptions regarding the general applicability and transferability of knowledge beyond English language speaking contexts. As a consequence, other culturally situated notions of leadership, leading and managing have been comparatively marginalised (Schedlitzki et al., 2016) .
There is, however, a growing literature that is critical of the limitations of this Anglocentric view (Guthey and Jackson, 2011; Jepson, 2009) ; critique based largely on empirical research into leadership in non-Western countries (Turnbull et al., 2011) and within different language settings (Jepson, 2009 (Jepson, , 2010 . The latter focus taken by Jepson's (2010) research approaches language as the basis for understanding a linguistically constituted nature of 2 leadership and looks particularly into the importance of national language as expressing a cultural voice (Jepson, 2010; Tayeb, 2001) . Others have also problematised the seemingly individualistic, masculine and heroic focus of the dominant Anglo-centric paradigm of leadership studies (Alvesson and Spicer, 2012; Ford, 2010; Knights and McCabe, 2015) and asked for a stronger focus on multiplicity, diversity, simultaneity and difference (Collinson, 2011) .
In this Special Issue we further the critique of Anglo-centricity within the field of leadership studies and examine the effects of non-English languages on leadership practices.
This may help to 'de-naturalise' the individualistic, masculine and heroic focus of the dominant Anglo-centric paradigm of leadership. We seek to challenge the idea that this linguistically loaded conceptualisation is universally applicable in analytical and practical organisational terms. This Special Issue thus offers contributions that explore conceptions, expressions and enactments of authority in non-Anglophone contexts: ways of leading, guiding, governing, conducting and directing organisations as these are understood and enacted through languages, discourses and 'forms of life' other than English. This involves examining the political, historical and cultural roots of 'leadership' within other languages as well as critically examining the English language as a business and scholarly lingua franca. We acknowledge that by publishing this Special Issue in English, we are perhaps in danger of 'becoming parodies of ourselves' in reproducing the very practices of which we are critical (Clarke and . In the current climate of academia, this is unavoidable and all we can do is offer contributions that are sensitive to linguistic nuances and tensions in the theory and practice of leadership. Finally, Gaggiotti draws on empirical research conducted in an Italian/ Latin American multinational corporation to illustrate the various tensions surrounding the colonization of different languages by English especially around the subject matter of leadership. This is a highly original and unique contribution to how in a multilingual, multinational corporation the different languages are utilized to engage with leadership. It challenges existing research to take account of the rhetoric and discourse not just of leaders but those whom they lead and thereby to advance understanding the part that different languages play in the formation and development of leadership in multinational corporations. The paper provides us with an extensive literature review of the field concluding that in research on multi-lingualism there is a concentration on local/non-local and cultural differences, resulting in the semantics being neglected and this 7 highlights a major problematic to which the author addresses his concerns. The central argument of the article is that despite having virtually disappeared from vernacular vocabularies in Italy and Spanish speaking countries, terms like duce and caudillo continue to permeate the meaning of the term leader that has ostensibly replaced them. Through extensive ethnographic research, Gaggiotti reveals how the meaning of these terms is invoked continually in practice even though the English term leadership remains as the formal language. His analysis offers a fascinating and highly illuminating way of exposing the subtleties of different languages-in-use. The paper provides a valuable conceptual history of the way different languages are used in everyday contexts of leadership in a multinational corporation and, furthermore, provides detailed empirical evidence to support the conceptual claims. It shows clearly how different words, or at least their distinctive meanings, are mobilized from diverse languages in varied contexts to accomplish something we call leadership and to induce effects on others. Overall, this paper makes a significant contribution to this Special Issue and to the field of leadership studies within multilingual and multinational corporations. Not only does it facilitate understanding of the subtleties and ambiguities of language in these complex circumstances, it also reminds us of how we should never take words and semantics for granted.
We trust that you, the reader, find this varied collection of semantic explorations of leadership in non-Anglophone settings as enjoyable and informative as we, the guest editors, have. We were taken by the cornucopia of insights offered by the contributors to this special issue and hope that you will be similarly engaged.
